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At a time of growing public cynicism about corporate greed, even
concepts that seem as positive as corporate social responsibility
(CSR) come under increased scrutiny. Scholars have examined the
effects of CSR on corporate performance, corporate reputation and
market share and, overall, the results have been inconclusive.
While some studies have found positive effects of CSR on firm
performance (Callan and Thomas, 2009), findings overall have
been inconsistent. One of the primary problems with CSR research
is definitional. There is little agreement among researchers or CSR
watchdog agencies about the definition of CSR. Few can agree on
the elements of CSR, and even fewer can agree on the standards
that would signal positive CSR.

It is this controversy that underlies the article “Is the Socially
Responsible Corporation a Myth? The Good, the Bad and the Ugly
of Corporate Social Responsibility.” Timothy Devinney argues that
CSR is virtually impossible, partly because it is a slippery, poorly
defined notion. Devinney argues that firms use CSR as fodder for
public relations rather than as a driving force to improve society.

In her review of Devinney’s article, Kathleen Johnson sum-
marizes the main points, providing a concise overview of his
arguments. In her discussion, Johnson places Devinney’s argu-
ments in a broader social and political context, calling into
question the consequences of our failure to create policies to guide
and govern corporate social performance.
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